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PART 1

DEVELOP A PERSONA



Target Client Persona

� To understand the target audience or client for this website, we must develop a target client 
persona. It will be a Business-to-Consumer (B2C) persona.

� We’ll start by answering the following about the target client that most closely resembles a key 

online visitor to this website:

1. What gender is your target user likely to be?

2. What age is your target user likely to be?

3. What level of education might your target-user have?

4. What other topics might your target client be interested in?

5. What are the primary ways your target clients will discover your site? (Social media, referrals from other 

websites, etc.?)
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Target Client Persona

� Continued…

6. Is your target client likely to be local to a specific area? If so, what area?

7. Does this impact the words they might use to when searching for your product or services, and if so, 

how?

8. What issues or problems are they trying to solve?

9. What other information can you supply or infer about your target audience?
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Target Client Persona
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User Persona:  Person charged with a serious criminal offence in Alberta, Canada.

Gender:  Male or Female

Age:  Between 18 and 45 years old.

Education: Varies from incomplete high school to university.

Income: Limited and may not be from “legal” sources. Regardless, may have legal coverage 

through Legal Aid Alberta.

Interest Affinities: Possibly caught up in the wrong crowd or criminal activity, “scheming” for 

financial gain, may use drugs and alcohol. Interested in flashy material goods, quick gain.

Primary Discovery Methods: Google, Facebook (limited use of social media).

Primary Locale / Area of Client:  Edmonton, plus areas within the province of Alberta.

Jargon/Slang Used:  Possibly using misspellings for “defence” (Canadian spelling) such as 

“defense” (American spelling), or “DUI” term referred as “DWI” (American charge). 



Target Client Persona
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Primary Concern:

� The target client wants to ensure he or she retains a capable and effective lawyer to 

represent their best interests, their charter rights to a trial without delay, on a serious 
criminal charge. 

� Examples of serious criminal charges that can deprive an individual of their liberty and 
freedoms can include fraud, theft, drinking under the influence (DUI), murder, 

manslaughter, rape, assault, and drug offences. 

� However, with some criminal charges (such as murder, manslaughter, assault), the 
target client is likely to be incarcerated without any access to the Internet. Therefore, 

he or she may have family or friends look for a lawyer on his or her behalf. 



Example Target Client Persona
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Frank is recently charged with fraud in Grande Prairie, Alberta. He has been 

released from police custody and now wants to find an experienced 
criminal lawyer to fight the charge against him because he feels he is not 

guilty of what he’s accused of. 
When searching for a lawyer, he will use terms like “criminal lawyer” or 

“defence lawyer” (perhaps with some variations including the US spelling 
“defense lawyer”). He may also Google “fraud lawyer”, along with his 

locale “Grande Prairie” or “Edmonton”. He may even spell fraud as “frawd”.
Frank may ask close friends and family to help him look for one online and 

weigh through all the options. It’s likely they’ll look at the top search results 
on Google and navigate through each website to find “proof” of a great 

lawyer. This means they’ll look through lawyer websites that may show 
testimonials of past clients, or at some “fraud lawyer” news article results. 



PART 2

KEYWORD RESEARCH



Keyword Search Popularity

� Using a keyword planner, a number of popular 

search terms were produced, with more added, 
based on this website’s content.

� Most of these keywords are popular in search, 

which include “dui”, “criminal law”, “lawyer”, 
“criminal defense”.

� After an initial analysis using Google Keyword 
Planner, KWFinder was used and the search history 

was narrowed down to terms used within Alberta, 

Canada.
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Keyword Research Analysis

After creating a 

master keyword list, 
the keywords were 

separated into 
themes such as 

“criminal lawyer”...
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Keyword Research Analysis

“Defence Lawyer”…
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Keyword Research Analysis

and

“Charge Types”.
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Keyword Research Analysis

Also, a question format 
was used in search 

terms. 

Note: 27% of searchers 

use a question format 
when searching, with 

the most common 
question being “how”, 

followed by “why”, 
“where”, “which” and 

“what”. 
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Keyword Research Analysis

February and July 

2016 have shown 
peak searches for 

“criminal lawyer 
Edmonton”, but this 

does not mean that 
people search for 

legal help on a 
seasonal basis.
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PART 3

COMPETITIVE ANALYSIS



Overview

� Performing keyword research is not enough if you want to ensure your SEO campaign is 

successful. 

� We must also carefully analyze and select the keywords that are most likely to help the website 
perform well in search. 

� Here, a competitive keyword search has been performed (Phase 1), as well as research on 
your competition (Phase 2).
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PHASE 1:

COMPETITIVE KEYWORD RESEARCH



Competitive Keyword Research

� The keywords that the website may have the best chance of ranking for include:

� “Criminal Lawyer Edmonton” (390 searches/ month)

� “Criminal Lawyer Calgary” (320 searches/ month)

� “DUI Alberta” (260 searches/ month)

� “Edmonton Legal Aid” (140 searches/ month)

� “Edmonton Criminal Lawyer” (70 searches/ month)

� “Criminal Defence Lawyer” (70 searches/ month)

� “DUI Lawyer” (50 searches/ month)

� “Find a Lawyer” (40 searches/ month)
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Use of Keywords in 

Google AdWords

It’s important to note that 

criminal lawyers in Alberta 
invest in Google AdWords, 

primarily to draw traffic to their 
site. This SEO strategy can be 

used to increase search 

rankings in the long run.

Information about competitive 

keywords can be gleaned by 
researching who is investing in 

AdWords.
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Organic Search Research

Keyword #1 - “Criminal Lawyer Edmonton” 

� Top Four Organic Competitors:

� Pringle Chivers Sparks Teskey Law

� “ThreeBestRated.ca” 

� Michel G. Fontaine Law

� Geoff Green Law
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Organic Search Research

Keyword #1 - “Criminal Lawyer Edmonton” 

� 10th or Last Competitor on Page One:

� Michael Oykhman - Lawyer

� This keyword was chosen for analysis 

because it is used in this region most 
often to locate a criminal lawyer. At 390

searches/ month, it far exceeds the 
reverse term “Edmonton Criminal 

Lawyer” at only 70 searches/ month.
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Organic Search Research
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Organic Search Research

Keyword #2 - “Criminal Lawyer Calgary” 

� Top Four Organic Competitors:

� Michael Oykhman – Lawyer (#1 and #2)

� Batting Wyman Law

� Susan Karpa Law
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Organic Search Research

Keyword #2 - “Criminal Lawyer Calgary” 

� 10th or Last Competitor on Page One:

� Balfour Der and Lisa Burgis Law

� This keyword was chosen for analysis 

because it is used in this region most 
often to locate a criminal lawyer. At 320

searches/ month, it has a good chance 
of drawing interest to southern areas of 

the province of Alberta, an area in which 
Daryl Royer also practices criminal law.
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Organic Search Research
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Organic Search 

Research
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Keyword #3 - “Edmonton Legal Aid” 

� Note: Edmonton Legal Aid is an 

organization that provides funding for 
lawyers when an accused lacks the 

financial means to hire a lawyer. 

� Some lawyers are buying the term 

“Edmonton Legal Aid” in Google 
AdWords to boost their exposure on 

page one of Google search results. This 
can also help increase their overall 

rankings in organic search.



Organic Search Research

Keyword #3 - “Edmonton Legal Aid” 

� Top Four Organic Competitors:

� Legal Aid Alberta (#1, #2, & #3)

� Alberta Justice (government site)
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Organic Search Research

Keyword #3 - “Edmonton Legal Aid”

� 10th or Last Competitor on Page One:

� Alberta Law Libraries

� This keyword was chosen for analysis 

because it is used in this region most 
often to get funding for a criminal 

lawyer. At 140 searches/ month, it has a 
good chance of drawing users to Daryl 

Royer’s website, as he takes on a 
number of clients via Legal Aid funding.
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Organic Search Research
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Organic Search Research

Keyword #4 - “DUI Alberta” 

� Top Four Organic Competitors:

� dui.ca

� knowthelimits.ca

� Albertaimpaireddriving.ca

� Alberta Transportation (government site)
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Organic Search Research

Keyword #4 - “DUI Alberta” 

� 10th or Last Competitor on Page One:

� Pringle Chivers Sparks Teskey Law

� This keyword was chosen for analysis 
because it shows that despite a number 
of websites providing dui information, 
lawyer websites also have the potential 
to rank on page one in organic search. 
At 260 searches/ month, using these 
keywords can draw in the types of clients 
that Daryl Royer also wishes to represent.
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Organic Search Research
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� As well, longtail keywords and 

question-format phrases that 
searchers use (although less 

often, on average 10 searches/ 
month) include:
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how to choose a lawyer 10

how to find a great lawyer 10

i need a lawyer 10

what does a criminal defence lawyer do 10

how to find a dui lawyer 10

Organic Search Research

� This means that within the website content, it would be advantageous 

to use these terms as well. This can help the site rank in top page 
organic search results too.



Organic Search Research
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PHASE 2:

EVALUATING COMPETITION



The Competition at a Glance
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Looking at the Competition
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Michael Oykman

and

Legal Aid Alberta 

have the highest 
domain authority 

(DA) 

despite Legal Aid 

having not 

optimized any title 
tags or H1s.


